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elcome to our 10th issue of Aesthetic
Medical Practitioner. We can’t believe we've
hit the double digits as it seems like only
yesterday we were working on the first edition. In this
issue we continue to bring you information you can
utilise daily in your practice as well as topical and hard-
hitting articles on the current trends and issues
in aesthetics.

While the industry continues to grow and techniques
are constantly evolving, safety remains paramount and
it’s as important now more than ever to keep abreast of
new issues and possible risks.

We examine one of the fastest growing aesthetic
procedures, the Brazilian butt lift, and take an
in-depth look into the potential risks involved, including
the ASERF Task Force recommendations to increase
safety (page 30).

On page 50 we give you the latest updates on BIA-
ALCL and a review of the joint Task Force findings. We
also shine the spotlight on the risks of highlighting these
research findings in the mainstream media (page 55).

With this in mind, we can only note with pride the
high quality and standards relating to cosmetic medical
and surgical procedures upheld by our Australian
surgeons, specifically in relation to patient safety.

AMP is not all business — turn to page 128 for
part two of our Global Festivals lifestyle feature (July-
December) — we have your bucket list sorted! Plus, on
page 134 we talk Wimbledon 2017 and take a look at
the next generation of prospective contenders in the
world of professional tennis.

As usual, we keep you up to date on the products,
services and devices in the industry (from page 66),
giving you detailed information to arm you with the
latest tools for your practice.

This magazine is created for you, the aesthetic
medical practitioner, so if you’re not receiving your
complimentary copy email us at info@bellamedia.com.au
and we will add you to our subscriptions list. If there’s
anything you'd like us to report on, please get in touch
with your ideas and suggestions for articles — we’d love
to hear from youl!

Correction: The article ‘Clinical scope of practice for nurses’ published in last issue
of AMP incorrectly quoted the of total professional experience placement hours for
an Enrolled Nurse. The correct number of hours is 400 hours. The 120 hours quoted
was for an Assistant in Nursing (Certificate Ill).
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All ‘before and after' photographs in Aesthetic Medical
Practitioner articles are of genuine patients. It is important
to understand that they represent one person’s experience
and there is no guarantee that any other patient will
experience similar results.

Advertising Policy AMP follows and upholds the Australian
Competition and Consumer Commission (ACCC) Guidelines
to Advertising Medical Services, the Therapeutic Goods
Administration (TGA) advertising regulations for therapeutic
goods and services, and individual state Medical Board
guidelines. All reasonable effort is made by AMP to ensure
that all advertisements accepted for publication follow
these guidelines. Copies of these guidelines are available
from the individual agencies and boards. AMP reserves
the right to reject advertising that is in breach of these
guidelines. All AMP advertisers assume sole responsibility
and liability for statements contained in their advertising
copy, and hold harmless and indemnify AMP, Bella Media,
and officers, directors and employees from and against all
liability, loss, claim, damages, costs or expenses arising out
of matter contained in the advertising. Advertisers accept
these terms and responsibilities when signing an advertising
contract with AMP.
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