
media kit 2013

old enough to know better



for people old enough to know better!

SAge living, launching in September 2013, provides 
inspiration to the booming 45+ population to live life to 
the fullest. It’s for the savvy and intelligent reader.

SAge living readers are the sophisticated new 
spenders of today - with time, money and vitality to burn.

Whether they are playing, working, investing well or 
holidaying in style, the SAge living reader wants to 
take good care of themselves and their families. It’s all 
about quality of life.

SAge living is the vehicle that allows you to engage 
with smart and affluent Australians and give your brand 
the benefits of reaching a discerning, aspirational 
audience who have a real thirst for premium quality 
products and brands.

SAge living is published quarterly on glossy premium 
quality stock, and is available nationally in selected quality 
newsagents as well as distributed free-of-charge to 
selected lifestyle outlets. 
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for people old enough to know better!

SAge living targets the most powerful group of 
consumers - the 45+ market.

Today’s 45+ community is healthier, wealthier and more 
active than ever before. They will not tolerate ageism and 
expect to be spoken to in a smart and astute manner.

Whether they are purchasing online or over the counter, 
SAge living consumers are confident, distinguished 
and educated. They actively embrace the world around 
them.  

SAge living readers are financially sound and 
have money to spend. They appreciate an intelligent 
and informative read on travel, health, anti-ageing, 
technology, home and outdoor, with a view to purchase.

Brands that choose to ignore the over-45 opportunity are 
ignoring a global redefinition of age.

Tap into their dreams and ambitions to reach this 
lucrative demographic.



It is becoming more critical than ever for companies to 
develop marketing and advertising to reach the baby 
boomer/45+ generation. Why?

• 58.8% of Australians are over 45

• They control 78% of wealth

• they are more likely to make a high-value 
purchase online

• More likely to own their own home outright

• likely to have a computer and internet access

• Enjoy regular travel, domestic and international

• have money to invest

• Like to stay up-to-date with the latest styles and looks

• enjoy keeping healthy

• Love to entertain and eat out regularly

• like the finer things in life

reader
profile

more likely to stay at a 5-star hotel 
than the average population

more likely to cruise than the 
average population

visited a home interiors store  
within 3 months

10%

84%

25%

{
{
{

According to roy Morgan, Australian boomers are:



Each issue of SAge living contains intelligent, informative and inspirational stories from 
Australia and around the world, encompassing travel, leisure, technology, food, motoring and 
more. Each area we publish across is proven to be of key interest to our readers.

SeCtionS 
• Culture
• Travel
• Food & Drink
• Life Coach
• Health & Beauty
• Home & Outdoor
• Finance
• Technology
• Puzzles
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Sunshine is key 
Most fruit and veggies need 
as much sun as possible and 
typically do well with between 
six and eight hours of sunlight 
a day to encourage them to 
grow quickly, so you’ll need 
to select a site that benefits 
from full sun. Ideally your 
garden will be facing north or 
northeast in order to capture 
the morning sun.

It’s also important your 
produce is sheltered from the 
wind, and positioned away 
from large trees or hedges that 
compete for moisture or shade 
them from the sun.

Once you’ve chosen your 
site, it’s worth remembering 
that not all vegetables can 
be grown all year round, 
with some preferring the 
cooler months and others 
enjoying the warmer 
weather. Generally speaking, 
until temperature rise to 
above 20 degrees, you’ll be 
better off planting green 
vegetables such as broccoli, 
Brussels sprouts, cauliflower, 
peas and spinach. Warm-
season vegetables need 
to be protected from the 
risk of frost, so don’t plant 
eggplant, sweet corn, sweet 
potato, tomato and potato 
until the mercury rises to 
above 20 degrees.

A small collection of 
vegetables will thrive between 
seasons, including beetroot, 
carrot, celery, leek, lettuce, 

silver beet, radish and parsnip. 
With Australia being so 
expansive, the key is to pay 
attention to your local climate 
and plant accordingly.

Soil solutions
The quality of your soil 
can mean the difference 
between success and failure 
when it comes to growing 
your vegetables. Avoid using 
garden soil and invest in some 
good quality potting mix. In 
order to absorb water and 
hold nutrients the mix needs 
to be loose and crumbly, with 
good drainage.

Before planting, give 
your potting mix the boost 
it needs with the addition of 
some fertiliser. The fertilising 
needs will vary dependent 
on what it is your planting – 
leafy vegetables, for example, 
need extra nitrogen adding 
throughout the growing 
period – so consult with your 
landscape supplier if you’re 
unsure which fertiliser best 
suits your needs.

Once you’ve planted your 
vegetables you’ll need to 
water them regularly and 
protect them from the risk 
of pests such as snails and 
slugs. Remember, if you’re 
going organic, look our for a 
chemical-free pest-spray and, 
if you’ve planted your edible 
garden in a container, you will 
need to water your veggies 
more often than in a bed.

ENJOY THE HEALTH AND FINANCIAL 
BENEFITS OF DELICIOUS, NUTRITIOUS, 
HOME-GROWN FOOD  
WORDS BY LIZZY WOOD

grow your owN
EDiBlE gARDEn

Thanks to rising 
food prices, 
nutritional and 
environmental 
concerns, there 

has never been a better time 
to invest in an edible garden. 
If you’ve always been daunted 
by the prospect of growing 
your own fruit and vegetables, 
but long for the satisfaction of 
your very own organic harvest, 
then now is the ideal time 
to make a start on your first 
vegetable patch, fruit crop or 
herb garden.    

What about space?
Whether you have a spacious 
plot or a beautiful balcony, 
you don’t necessarily need 
space in order to get started. 
Even the humblest of window 
boxes can play home to fresh 
and delicious salad greens 
and herbs, whilst a balcony 

railing can easily be turned 
into a beautiful climbing-frame 
for vines, passionfruit and 
seasonal beans.

Nor do you need nimble 
green fingers when it comes 
to growing your own organic 
produce. A few clever choices 
made now mean you can 
sit back and look forward 
to a season full of fresh, 
nourishing produce.

Whilst the amount of 
space you have to commit 
to your edible garden isn’t 
important, you need to 
consider where it’s positioned, 
what conditions the site is 
exposed to, and which fruits 
or vegetables will be best 
suited to growing there. on the 
Flinders University website. ‘It 
looks as if friends are the most 
important in terms of survival.’
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moisture, then place in a 

separate bowl. Add parmesan, 

egg and 1/2 tsp salt. Toss well 

to combine.

Heat 2 tbs oil in a large, non-

stick frying pan over medium 

heat. Place one-quarter of 

potato mixture in pan, flatten 

to a 10cm round, then repeat 

with remaining mixture to 

make 4 rösti. Cook for 5 

minutes, add 20g butter to 

pan, turn over rösti and cook 

for a further 5 minutes or 

until golden on both sides and 

cooked. Transfer to an oven 

tray and keep warm in oven. 

Reserve the pan.

Heat 2 tbs oil in reserved pan 

over medium heat, add fennel 

and onion, and cook, stirring, 

for 5 minutes or until soft. 

Transfer to a bowl, add olives 

and parsley, and season. Wipe 

pan clean with paper towel 

and reserve.

Brush salmon with the 

remaining 1 tbs oil and 

season. Heat reserved pan 

over high heat and cook 

salmon, in 2 batches, for 1 

minute each side for medium-

rare or until cooked to your 

liking. Transfer the salmon to a 

plate. Return pan to heat, melt 

remaining 50g butter, then stir 

in the remaining lemon juice. 

Season.

Divide rösti among plates, 

spread with ricotta cream and 

top with 2 pieces of salmon 

and the fennel mixture. Drizzle 

lemon sauce around to serve.

IMPRESS AT YOUR NEXT DINNER 

PARTY WITH THESE DELICIOUS YET 

EASY-TO-MAKE MORSELS  

RECIPE bY DIXIE ELLIOTT

salmon  
StackS

W
Are you bored 

of serving 

the same 

appetisers at 

every dinner 

party? If you need to liven up 

your repertoire, why not try 

these delicious Salmon Stacks. 

Served with fresh ricotta 

cream and balanced on a 

home made rosti, these stacks 

are easy to make, serve and 

eat, not to mention healthy. 

With seasonal fennel, to give 

extra bite, these will quickly 

become a firm favourite.    

Preparation Time

20 minutes 

Cooking Time

20 minutes

Ingredients

180g (3/4 cup) fresh ricotta

1 1/2 lemons, juiced

125ml (1/2 cup) olive oil

500g (about 2) washed 

potatoes

50g parmesan, finely grated

1 egg, lightly beaten

70g butter

1 large bulb fennel, trimmed, 

halved, thinly sliced

1 red onion, thinly sliced

30g pitted kalamata olives, 

chopped

2 tbs baby or flat-leaf parsley

4 x 200g pieces boneless, 

skinless salmon, cut in half 

horizontally

Method

To make ricotta cream, 

process ricotta, the juice of 1 

lemon and 1 tbs each oil and 

water in a food processor until 

smooth. Season with salt and 

pepper. Transfer to a bowl and 

chill until needed.

To make rösti, preheat oven 

to 170C. Wash potatoes under 

running water, then coarsely 

grate with skins into a bowl. 

Tightly squeeze handfuls 

of potato to remove excess 

Reviews

Katiee added this comment 

at 02:57pm Sun 20th March, 

20114.5 out of 5

I’ve made this a few times for 

Sunday brunch, however, I use 

smoked salmon from a packet 

and fennel seeds instead of 

sliced fennel. It takes some 

time but my family really 

enjoys it. :]

HHHHH

8 4      S AG E  L I V I N G

sageliving

sageliving

 S AG E  L I V I N G     8 5

with friends, not relatives, produced this effect. This is not to imply that relatives aren’t important; they just weren’t a factor in increasing longevity in this study. The positive effects of social support held true even when those in the study underwent traumatic experiences, such as the death of family members or a spouse. According to 

Lynn Giles, one of the four researchers who published the report in Journal of Epidemiology and Community Health, the research based on the Australian Longitudinal Study of Ageing went further than usual. ‘What hasn’t been done before is to break down which social networks might be most beneficial,’ Giles said in a statement published on the Flinders University website. ‘It looks as if friends are the most important in terms of survival.’
The two-and-a-half-year effect 

A 13-year study involving 2,812 men and women 65 years of age and older in the United States and published in American Journal of Epidemiology, investigated the relationship between 

social activity and longevity. Researchers found that men and women who were socially active lived an average of two and a half years longer than those who were not.This study is important because it links increased life span to activities such as playing cards,  eating out or going to the movies with others, without regard to 

physical exercise. That doesn’t mean you can retire to the couch or deck chair, though! 
The power of positive thinking A third study in Psychology and Aging examined the relationship between positive thinking and the risk of frailty. The researchers followed 1,558 older adults for seven years. They assessed each individual’s frailty (determined by speed of walking, strength of grip, weight loss and fatigue) and measured positive thinking by asking participants how many positive thoughts they had over the course of the study (such as “I felt hopeful about the future”). As a group, frailty increased among the ageing adults, but those with positive emotions or thoughts were less likely to become 

StudieS Show that longevity iS directly related to Social interaction and poSitivity.  wordS by Samantha mongomery

Live Long  and prosper!

STUdIES SHoW THAT LonGEvITy IS dIRECTLy RELATEd 
To SoCIAL InTERACTIon And PoSITIvITy. 

W hen most of 
us hear ‘live 
long and 
prosper,’ we 
think of Mr Spock’s catchphrase on Star Trek accompanied by the vulcan salute. Back here on earth, in retirement, there are two secrets to living longer and healthier – strong social support and an optimistic outlook on life. Three recent scientific studies offer key insights into increased longevity and better health.    

The 22 percent effect
In a 10-year longevity study following 1,500 older people, researchers at the Centre for Ageing Studies at Flinders University in Adelaide concluded that those with an extensive social network outlived those lacking social support by 22 percent. Interestingly, relationships 

magazine
Content

SpeCiAl feAtureS
Issue 1 
prestige travel
Issue 2 
Anti-ageing & health
Issue 3 
Summer entertaining
Issue 4 
Motoring, Jewellery  
& watches

regulAr feAtureS
• The Weekend Chef 
• Technology Masterclass 
• Recipes - Dixie Elliott, 

the popular former food 
editor at MiNDFOOD, 
joins SAGE Living 
to deliver delicious, 
seasonal, inspirational 
recipes



SAgeliving.CoM.Au has been designed 
as a user-friendly online portal and is the perfect 
accompaniment to SAge living magazine.  

SAge living’S print and digital editorial team are 
focused on creating cross-channel editorial content 
that not only engages audiences but reaches them 
throughout the day. 

We give the SAge living reader the choice of how, 
when and where they access and engage with our 
content - be it in the pages of our magazine, online, or 
through our iPhone app. 

Our audience not only wants to be informed 
authoritatively, entertainingly and promptly, they 
want to participate in the debate. Our combination of 
integrated coverage achieves strong engagement with 
the online audience.

The weekly SAge living Electronic Direct Mail 
(EDM) Newsletter to over 10,000 opt-in subscribers 
drives more users to SAgeliving.CoM.Au and 
provides display advertising and sponsored feature 
story opportunities for advertisers.

The SAge living App, available free from the 
App Store, delivers push notifications whenever new 
content is posted to the website, and gives readers 
easy-access to our recipes, videos and more.

online
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ADVertiSinG
DeADline

MAteriAl
DeADline

1 launch issue sept - nov 2013

2 dec 2013 - Feb 2014 21 Oct 2013 28 Oct 2013

3 mar - may 2014 20 Jan 2014 27 Jan 2014

4 Jun - aug 2014 19 mar 2014 26 apr 2014

MAgAzine AdvertiSing rAteS
Double Page Spread $16,000
Full Page   $ 8,500
Half Page   $ 4,200
Quarter Page   $ 2,800

full pAge Cover poSitionS
Inside Front Cover Spread $19,200
Inside Front Cover  $11,000
Inside Back Cover  $ 9,800
Outside Back Cover  $11,500

webSite AdvertiSing rAteS
ROS display advertising
plus tailored packages available 

produCtion CoStS
$900 per full page magazine ad design (less for smaller ads 
and website ads). Copywriting and photography charges on 
application.

pAyMent
Normal terms are payment 30 days after invoicing.
NOTE: All rates quoted exclude GST.

rates &
DeADlineS



teChniCAl SpeCifiCAtionS
Artwork can be supplied by email, uploaded to our 
YouSendIt account or supplied on a CD. 

High resolution print ready PDFs are preferred, with 5mm 
bleed and crop marks. All images should be 300dpi and 
fonts embedded.

We do not accept artwork supplied in Word, Powerpoint, 
Publisher or any other Microsoft software. 

All ads must be supplied with bleed, crop marks and to 
the correct specifications. It is advised to send a colour 
proof with your file.

1/2 page – Horizontal 
125(h) x 185mm (no bleed)
Full 1/2 PAGE 
135(h) x 205mm + 5mm bleed  

1/4 page – Vertical 
125(h) x 90mm

Double Page Spread   
276(h) x 410mm + 5mm bleed 
Type Area  
256(h) x 185mm each side 
Please supply as two PDF files

Full Page  
276(h) x 205mm + 5mm bleed  
Type Area
256(h) x 185mm

1/2 page – Vertical 
256(h) x 90mm (no bleed)
Full 1/2 page 
276(h) x 100mm + 5mm bleed

Send your AdvertiSeMent Artwork or MAteriAl to: 

technical
SpeCifiCAtionS

bella Media 
Level 1, 42a Frenchmans Road
Randwick, NSW 2031 Australia
telephone 02 9398 2755 
fax 02 9398 2855 
email sageliving@bellamedia.com.au

for website/edM specifications  
call Bill Dunk 
telephone 02 9398 2755 
email bill@belllamedia.com.au



All advertising enquiries to Bella Media  telephone +61 2 9398 2755 
Send your advertisement artwork or material to:  
Bella Media Level 1, 42a Frenchmans Road Randwick NSW 2031 Australia
telephone +61 2 9398 2755  fax +61 2 9398 2855 
email info@bellamedia.com.au  website www.bellamedia.com.au

Advertiser details:
Advertiser .........................................................................................

Address ............................................................................................

..........................................................Postcode ...............................

Telephone ..........................................Fax .........................................

Size and orientation of display advertisement required (see rate card)

.........................................................................................................

Preferred position (see rate card for loadings)
c  Inside front cover  c  Inside back cover  c  Outside back cover

Artwork  
Will you supply:

c  Disk? (InDesign, Photoshop, Illustrator files only)
c  Email pdf?

or do you want:

c  Sage Living to design? 
(see rate card for fee and details)

c  Are you booking the space for one issue only?

or will you take a booking schedule:

c  Across two consecutive issues?
c  Across four consecutive issues?

Payment details

Booked by ..........................................................................................

Position ..............................................................................................

Agency (if applicable) ..........................................................................

Signature ............................................................................................

Date .........................................Cost $ ............................................... (excl GST)

NOTE: 10% GST will be applied to all invoices as required by law. 
Normal terms are 30 days after invoice.

Advertising conditions
No responsibility will be accepted if publication is 
delayed or prevented by factors beyond the control of 
the publisher. No responsibility will be accepted for 
errors in copy, or for any loss arising from the failure of 
an advertisement or any part thereof to appear. 
Cancellations will not be accepted later than two weeks prior to the
booking deadline. The advertiser may incur charges if changes are
requested after the ad has been approved.

Technical specification
Artwork can be supplied by email or sent on CDrom with hardcopy
laser prints included 

High resolution images should be supplied at 300dpi 

If artwork is supplied as a PDF file it must be 
at 300dpi (embed all fonts) 

If artwork is supplied as a InDesign or Illustrator file, all images and
fonts (must be Mac fonts) should be included

Please return this completed form immediately to Bella Media
PAYMENTS
• Credit Card c Visa c M/card c B/card c Amex c Diners 

Card No  ____ ____ ____ ____ ____ ____ ____ ____ ____ ____ ____ ____ ____ ____ ____ ____ Exp Date ____ ____/ ____ ____

________________________________________________________ ________________________________________________________
 Cardholders Name Cardholders Signature 

Total Amount now due (add 10% GST)  ______________________________

• Cheque  c Send cheque made payable to ‘Bella Media Group’ to: 
Level 1, 42a Frenchmans Road, Randwick, NSW 2031 AUSTRALIA

OFFICE USE

tO bOOk display advertising space in SAGe liVinG


