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CosBeauty Magazine (CBm) is the thinking woman’s beauty source 
and australia’s foremost authority on lifestyle, health and beauty. 

With 15 years of experience reporting on the cosmetic 
enhancement and beauty industries, CBm is a must-read for anyone 
wanting to look and feel as good as they can.

each issue contains fresh and fun in-depth articles on lifestyle, 
appearance medicine, skincare technologies and current beauty 
trends, all written by experienced medical and beauty journalists.

CBm is a quarterly publication, available nationally in quality 
newsagents and bookstores, as well as online.

it provides a unique opportunity to reach a loyal following of beauty 
and appearance medicine devotees, and fills the gap between 
targeted cosmetic surgery information and mainstream beauty.    

in addition to newsagent and subscription sales, we send copies to 
selected medispas, cosmetic practitioners, and beauty therapists 
free of charge. We also distribute complimentary copies at beauty 
expos and industry conferences in each capital city.

Readership is estimated at over 180,000.
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CosBeauty Magazine is primarily targeted towards women aged  
18–55. it also caters for men’s interests, with hot topics on male 
grooming, wellness and cosmetic enhancement.

Our readers want
•  to look their best and are very conscious of their appearance

•  relevant factual information to help make informed decisions

•  accessible treatments that are relevant to their lifestyle

•  to feel great physically and emotionally, no matter what their age

•  the most up-to-date information about new technologies,  
procedures, products and beauty trends

• informative, intelligent articles on the latest beauty, lifestyle and 
cosmetic enhancement hot topics 

72% 88% 82%
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CosBeauty Magazine is the authoritative, number-one magazine dedicated 
to lifestyle, health and beauty. 

editorials include features on the latest global and local beauty trends,  
new product and technology updates, and articles on the future of wellness,  
health and appearance medicine with expert interviews by leaders in  
the health and beauty space. 

CBm is the go-to guide for anyone looking to enhance their life – whether it’s 
cosmetic surgery, cult-status beauty buys or the latest way to detox your mind,  
body and soul. it’s the fresh way to look at beauty and appearance medicine.  

regular features include
• Skincare technologies
•  Latest beauty products
• Appearance medicine procedural information
• Cosmetic enhancement guides
•  Industry news
• Wellness and fitness
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beauty & spa

It can be a mammoth challenge on a chilly morning to resist 
the urge to stay under the covers. Put some zing in your 
daily routine by hitting the shower armed with products to 

invigorate and give you a much-needed energy hit (that’s better 
than your morning coffee!). 

Your senses influence how you receive and respond to things 
day to day – your sense of smell being the biggest culprit. A 
creamy body wash with a nostalgic scent such as lavender or 
honey can send you into a deeply relaxed state, a fresh citrus 
scent paired with a foamy texture invigorates the senses, while 
fruity scents such as mango, strawberry or coconut will trick 
you into holiday-mode. 

Skin is soft and has enlarged pores post-shower, which 
is the best time for skin to be moisturised. The steam from 
a warm shower relaxes the surface of the skin and allows 
the moisturiser to infiltrate the deeper layers to really boost 
hydration levels. 
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Whether it’s an 
uplifting and 

zesty morning 
shoWer gel 

or a calming 
aromatherapy 

bath before bed, 
lather up With 

our fave bath and 
shoWer gels. 

shoWer gels
Instead of hitting the snooze button, give yourself a hit of 
energy by lathering up with a freshly scented shower gel. 
Citrus oil is said to have anti-anxiety and anti-depressive 
effects in aromatherapy, so a fresh citrus-smelling shower 
gel will invigorate the senses to give you that get-up-
and-go. Other scents such as mint, lime, peppermint, 
eucalyptus, tea tree, grapefruit and orange are zesty and 
invigorating scents to liven you up for the day ahead. 

The soft textures of body foams and mousses lather 
easily and lend themselves to being applied energetically 
– great for circulation! 

Opt for a wash-off moisturiser if you’re looking for 
something that will soothe dry post-winter skin.  

1. MOR Bella Donna Hand & Body Wash with Goji Berry 
Extract and Coconut Oil, $29.95 for 500ml,  
2. Antipodes Nirvana Hand & Body Wash, $32 for 
500ml, 3. Sisley Paris Eau de Campagne Gentle Bath & 
Shower Gel with Botanical Extracts, $90 for 250ml,  
4. Biology No. 303 Moisture Therapy Body Wash, $27 
for 375ml, 5. Jurlique Citrus Shower Gel, $29 for 300ml

1.

3.

2.

4.

5.
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Liposuction was the number-one cosmetic 

surgery Last year in the us. Learn how it works, 

who’s a candidate, as weLL as other options for 

removing fat, tightening skin and creating sexy 

curves. aimÉe surtenich reports. 
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WHAT IS IT?
A tummy tuck (abdominoplasty) is surgery performed under 

general anaesthetic. An incision is made across the lower 

abdomen, the excess skin and fat are removed and the 

stomach muscles tightened. The navel is repositioned as 

the skin is re-stretched over the stomach.

IDEAL CANDIDATE?

Abdominoplasty is best suited to patients who have lost 

a considerable amount of weight and have loose skin 

and fat deposits that don’t respond to diet or exercise, 

or who are looking to restore their pre-baby bodies. Like 

all surgery, patients should understand the risks involved 

and have realistic expectations of what the procedure can 

do for them.

RESULTS?
A fi rm strap and drain is usually worn for the fi rst 24 hours, 

followed by a compression garment for several weeks. 

Patients usually take around three weeks off  work. Results 

are a fl atter stomach with repaired abdominal muscles and 

removal of excess skin. A scar is created across the lower 

abdomen, which can be hidden within the bikini line, and 

minimised with various scar therapies. 

WHAT IS IT?
Liposuction is a surgical procedure performed under 

anaesthetic to remove deposits of fat from specifi c areas of 

the body. It can be performed almost anywhere on the body 

where there are pockets of fat, including the neck, arms, 

stomach, back, chest, buttocks, thighs and ankles. 

It is usually performed as day surgery, although some 

cases may warrant an overnight hospital stay. 

Generally, the area to be treated with liposuction is 

infi ltrated with a tumescent fl uid containing local anaesthetic 

and a vaso-constrictor before small cannulas are used to 

vacuum out the fat. Alternatively, a syringe can be used to 

withdraw the fat.

Power-assisted liposuction, where radiofrequency, 

ultrasound or laser technology is used to improve liposuction 

results, can help increase skin contracture and tone and 

tighten the skin’s surface. These types of techniques are 

also typically less aggressive. 

IDEAL CANDIDATE?

The ideal liposuction patient is at or near their ideal body 

weight (within 30 percent), has good skin elasticity and is 

seeking reduction of diet-resistant localised pockets of fat. 

They also need to understand the risks of surgery and have 

realistic expectations that liposuction is not a way of losing 

masses of weight or a cure for obesity.

RESULTS?
Bruising can last for a few weeks and swelling for around 

one to two months. A compression garment is usually worn 

for about four to six weeks in most cases. Patients can 

usually return to work after around three to seven days. 

Final results – a trimmer-looking, more proportionate and 

shapely form – can be seen from six months to a year as 

swelling subsides. Results are long lasting provided the 

patient maintains a similar weight. 

LIPOSUCTION

TUMMY TUCK
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keeping cosmetic treatments a secret1start small. It can often be difficult to hide results 
from your significant other, however non-surgical 

treatments such as anti-wrinkle injections and fillers 
are the easiest treatments to conceal due to the quick 
procedure and minimal downtime.

2keep them guessing. For more invasive procedures, 
such as breast augmentation, it’s often better to 

have them performed in the cooler months so you 
can wear scarves and bulkier “concealment” clothes 
as you heal. You can also take the attention away 
from your procedure by distracting people with a new 
haircut or colour, or even a new makeup look. 3Less is less obvious. Seeking subtle enhancements 

in incremental stages will result in a more gradual 
transformation that will be hard for others to pinpoint. 4caring is sharing. All qualified practitioners should 

be able to provide patients with quality results, 
appropriate after care and proper guidance on how to 
keep procedures as private as possible.

5Camouflage is key. Arm yourself with products to 
help conceal redness and bruising and special 

topical formulations that help you heal faster (see next 
pages for our picks!).
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C osmetic surgery, done for the right reasons, 
can be a huge boost to your self-esteem 
and give you the confidence to be the best 

version of yourself. However, the decision to undergo 
aesthetic treatments can often be a very personal one 
– and one you’d probably rather not share with the 
world, thank you very much! Whether it be a dramatic sudden transformation 
you wish to keep under wraps or telltale scars you 
wish to minimise, we’ve brought together some useful 
tips and the products you’ll need to help keep your 
‘beauty secrets’ under wraps!

keep your ‘beauty secrets’ under wraps
Had a cosmetic treatment and don’t want tHe wHoLe worLd to know about it? we Hear you! our HeLpfuL Hints wiLL make sure your beauty secrets don’t end up tHe taLk of tHe town.
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digital editiOn

CosBeauty Magazine is available FRee online at www.cosbeauty.com.au. 
each online edition offers easy navigation, optimised articles, and links to 
doctor and company videos and websites.  it is designed for easy reading 
on any device, anywhere, anytime.  

CosBeauty Magazine online editions attract 
more than 450,000 unique visitors per issue. 
articles from CosBeauty magazine are also published on www.cosbeauty.
com.au, our lifestyle, health and beauty website. 

www.cosbeauty.com.au is the go-to site for everything lifestyle, health 
and beauty. We offer an integrated digital strategy for advertisers, 
spanning print, online and edm. 

the site offers competitions, interactive features, event listings, beauty 
blogs, product and treatment reviews, beauty features, a business 
directory and social media support for you and your company to get 
involved with. 

unique visitors to www.cosbeauty.com.au has increased by 40% month on 
month since since its relaunch in 2014, and social media referral to the site 
has increased a whopping 400%.

www.cosbeauty.com.au    i    www.bellamedia.com.au

online



website

From cosmetic enhancement to finding a local practitioner, from  
skincare to makeup, from fitness to lifestyle, www.cosbeauty.com.au 
provides information, motivation and inspiration to more than  
40,000 people each month.

With more than 500 (and counting) independent articles written by 
medical journalists, before and after galleries and videos, cosbeauty.
com.au propels consumers into action.

cosbeauty.com.au attracts more than 120,000 page views per month,  
and our product and practitioner directory is the most comprehensive 
lifestyle, enhancement, health and beauty directory in australia, with 
over 1,000 listings.

CosBeauty eNews – our popular weekly edm – is delivered to 
12,000+ inboxes every week.

Be part of something beautiful. 
Be part of australia’s premier lifestyle, enhancement, health and beauty 
online destination.

Contact us for a tailor-made digital marketing strategy.

www.cosbeauty.com.au  
IS the beAuty Lover’S beAuty bIbLe  
AND truSteD SourCe oF INForMAtIoN



www.cOsBeauty.cOm.au
• most comprehensive directory of lifestyle, enhancement, 

health & beauty products and practitioners (over 1,000 listings)
•  over 500 independent articles written by medical journalists
• galleries and videos
• over 40,000 unique browsers per month
• over 120,000 page views per month
• promoted by bella Media on Facebook, Instagram,  

twitter, in weekly edms and in CosBeauty magazine
• back links:  

– premium listing provides back link to your home page 
 – articles allow further back links to pertinent procedure/

treatment pages on your website 
 – Cosbeauty badged image file that will allow you to link 

to your article from your website (the latest Seo algorithms 
reward outbound as well as inbound link)

cOsBeauty enews
• delivered to over 12,000 inboxes every week
• 27.8% open rate (industry average 18.1%)
• 12.2% click rate (industry average 4.1%)

1,000+

40,000+

120,000+

12,000+

directory 
listings

newsletter subscribers

unique browsers

page views

quickstats



Artwork can be supplied by email, uploaded to our youSendIt 
account or supplied on a Cd. 

high resolution print ready PDFs are preferred, with 5mm bleed and 
crop marks.all images should be 300dpi and fonts embedded.

We do not accept artwork supplied in Word, Powerpoint, Publisher 
or any Microsoft Software. 

all ads must be supplied with bleed, crop marks and to the correct 
specifications. It is advised to send a colour proof with your file.

1/2 page – Horizontal 
125(h) x 185mm (no bleed)
Full 1/2 PAGE 
135(h) x 205mm + 5mm bleed  

1/4 page – Vertical 
125(h) x 90mm

Double Page Spread   
276(h) x 410mm + 5mm bleed 
Type Area  
256(h) x 185mm each side 
Please supply as two PDF files

Full Page  
276(h) x 205mm + 5mm bleed  
Type Area
256(h) x 185mm

1/2 page – Vertical 
256(h) x 90mm (no bleed)
Full 1/2 page 
276(h) x 100mm + 5mm bleed

Send your advertisement artwork or material to: 
Bella media 
level 1, 42a Frenchmans Road
randwick, NSW 2031 Australia
telephone 02 9398 2755 
fax 02 9398 2855 
email bbmag@bellamedia.com.au

For website/eDM specifications  
call Bill dunk 
telephone 02 9398 2755 
email bill@belllamedia.com.au

teChNICAL specs



magazine advertising rates

Full Page ........................................................................................ $6,000 

half Page ....................................................................................... $4,000

Quarter Page................................................................................. $2,500

full page cOver pOsitiOns

inside Front Cover ........................................................................ $8,000

Inside Front Cover Spread ......................................................... $13,000

inside Back Cover ......................................................................... $7,000

Outside Back Cover .................................................................... $10,000

weBsite advertising rates

various tailored packages ............................................................. $PoA

payment

normal terms are payment 30 days after invoicing.

Note: All rates quoted exclude GSt.

ADvertISINGrates



All advertising enquiries to Bella Media  telephone +61 2 9398 2755 
Send your advertisement artwork or material to:  
Bella Media Level 1, 42a Frenchmans Road Randwick NSW 2031 Australia
telephone +61 2 9398 2755  fax +61 2 9398 2855 
email info@bellamedia.com.au  website www.bellamedia.com.au

Payment details

Booked by ..........................................................................................

Position ..............................................................................................

Agency (if applicable) ..........................................................................

Signature ............................................................................................

Date .........................................Cost $ ............................................... (excl GST)

NOTE: 10% GST will be applied to all invoices as required by law. 
Normal terms are 30 days after invoice.

Advertising conditions
No responsibility will be accepted if publication is delayed or  
prevented by factors beyond the control of the publisher. No  
responsibility will be accepted for errors in copy, or for any loss arising 
from the failure of an advertisement or any part thereof to appear. 
Cancellations will not be accepted later than two weeks prior to the 
booking deadline. The advertiser may incur charges if changes are 
requested after the ad has been approved. If a schedule has been 
booked, pro rata charges may apply to the discount.

Technical specification
Artwork to be supplied by email 
High resolution images should be supplied at 300dpi 

PDF file it must be at 300dpi (embed all fonts) 
PDF files to be supplied in CMYK format
Files to be supplied as single pages

InDesign or Illustrator files must include all images at 300dpi,  
CMYK format and fonts (must be Mac fonts)

Please return this completed form immediately to Bella Media
PAYMENTS
• Credit Card c Visa c M/card c Amex 

Card No  ____ ____ ____ ____ ____ ____ ____ ____ ____ ____ ____ ____ ____ ____ ____ ____ Exp Date ____ ____/ ____ ____

________________________________________________________ ________________________________________________________
 Cardholders Name Cardholders Signature 

Total Amount now due (add 10% GST)  ______________________________

• Cheque  c Send cheque made payable to ‘Bella Media Group’ to: 
Level 1, 42a Frenchmans Road, Randwick, NSW 2031 AUSTRALIA

OFFICE USE

tO BOOk display advertising space in cOsBeauty magazine

2.5% surcharge on Amex from 1 Jan 2012

Advertiser details:
Advertiser .........................................................................................

Address ............................................................................................

..........................................................Postcode ...............................

Telephone ..........................................Fax .........................................

Size and orientation of display advertisement required (see rate card)

.........................................................................................................
Preferred position (see rate card for loadings)
c  Inside front cover  c  Inside back cover  c  Outside back cover

Artwork  
Will you supply completed artwork:

c  Email pdf?

or do you want:

c  CosBeauty to design? 
(see rate card for fee and details)

c  Are you booking the space for one issue only?

or will you take a booking schedule:

c  Across two consecutive issues?
c  Across four consecutive issues?


